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1. Advertising.

2. Printmedia.

3. Advertising agency.

4. Mediamix.

5. Advertisingbudget.

6. Publicrelation.

7. Counseling.

8. Crisis communication.

9. PR campaign.

10. Housejournal.

11. Missionstatement.

L2. Target audience.
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Part A

Write short notes on any ten of th.e following.
Each question carries 2 marks.

13.

74.

Part B

Answer any six. questions.

Each question carries 5 marks.

What are the objectives of advertising ?

State the functions of advertising agency. l
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15. Narrate the signifrcance of public relation in recent days.

16. What are the key factors in advertising budget setting ?

77. State the important ethical problems in advertising.

18. Distinguish between advertising and public relation with example.

19. List out the key features of PR campaign.

20. Explain the merits and demerits of television advertisement.

2L. What are internal publication? Explain any two.

Part C

Answer any two questions.

Each question carries 75 marks.

22. Describe the important types of advertising along with its features.

23. Discuss the prominent tools ofpublicity.

24. Narrate the relation between PR and corporate social responsibility.

25. Explain the various elements of advertising copy.
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