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Part A

Answer any ten questions.

Each question carries 2 marks.

Define advertising.

Explain subliminal persuasion.
Explain classifieds.

What is targeted marketing?
What is consumerism?

What is press conference?
Write a note on national advertising.
Who is a spokes person?

What is a Media kit?

Write a note on Humorous copy.
What is suggestion boxes?

What is press briefing?

PartB

Answer any six questions.

Each question carries § marks.

Distinguish between advertising and personal selling.
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Explain the influence negative contents in advertising.

Write a note on advertising agency.

Write about sales objectives.

What is PRSA and its role in international public relations.
Describe the history of PR.

Pubic relation is closely related to media relations. Describe?
Explain copy writing.

Radio is selected for publicity. Why?

Part C
Answer any two questions.

Each question carries 15 marks.

Describe the origin and development of advertising in India.

s

(6x5=30)

Explain the role of creative sirategies in both advertising and public relations.

Outline a brief code of conduct for public relations.

Describe the structure of public relations department in private sector.
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